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On Thursday 23 June 2016 the UK will vote either to remain in or leave the European Union (EU). The EU referendum 
will be a watershed moment for the UK public, not to mention the Conservative Party, in that it will settle the 
question of the UK’s membership of the European Union for at least a generation. If we leave of course, the 
separation may be permanent. There has been a huge volume of column inches written on the EU referendum 
already, with gallons of ink spent on the various pros and cons of EU membership; one side has accused the other of 
scare-mongering whilst the other has questioned the proof of economic, and other, benefits  
which membership offers.

On whatever side of the debate you sit, we feel that both Leave and Stay camps have not necessarily outlined 
sufficiently the personal financial impacts of a Brexit. This feeling is echoed in sentiments expressed in our research. 
From a personal financial impact perspective, the big questions most people want to know are how would leaving the 
EU impact my finances, will it have a knock-on effect on my job and what would a Brexit do in relation to household 
bills? Both camps would like to know, we’re sure, what the UK public thinks on these matters, whether they think 
they would be better or worse off by leaving the EU or whether they feel that the EU offers the best chance to 
continued, and improved, prosperity. 

Our study, based on the views of more than 6,000 UK adults, sets out to address these questions. It seeks to discover 
more about what the UK public thinks would happen to their finances if the EU voted to leave, and indeed whether 
they think they will be affected if we vote to stay. 

The results indicate that people put their personal finances first. It is interesting that, amongst all the brickbats and 
mud-slinging around the emotive topics of immigration and jobs, the potential impact on personal finance comes 
out on top. We feel that the responses of the 6,000 adults polled in our research therefore serve as an important 
barometer for public opinion ahead of the referendum in June and as a lead indicator of possible voting too.

Simon McCulloch, Director, comparethemarket.com
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Key findings

According to more than 6,000 UK adults, the top three household bills that are likely to be most impacted by Britain 
leaving the EU would be: 

1. Groceries (76 per cent) 

2. Fuel – petrol or diesel (72 per cent)

3. Energy (72 per cent) 

• “Personal finance impact” is ranked as highest consideration for UK adults when deciding how to vote in the  
 referendum, followed by Jobs and Immigration 

• More people think that they “personally would be better off if Britain was in the EU” than those who believe  
 they would be better off out of the EU, with 40 per cent favouring the former and only 30 per cent the latter 

• 58 per cent think that their bills would be impacted, either positively or negatively, by leaving the EU 

• Almost three quarters (73 per cent) of respondents believe that neither side of the campaign has “communicated  
 effectively the financial benefits to households in their arguments” 

• 42 per cent say that home, motor and travel insurance premiums would go up in the event that Britain voted to  
 leave the EU 

• Nearly a  third (31 per cent) would be more likely to vote to stay in the EU if they were told that their insurance  
 premiums would go up in the event that Britain left the EU  

• 43 per cent would be “more likely” to vote to stay in the EU if they were told that the cost of energy would rise  
 in the event of a Brexit, whilst 40 per cent are “worried” about the supply of Britain’s energy in that event 

• 30 per cent of UK adults would be “more likely” to vote to stay in the EU if they would told that holidays in  
 Europe would be more expensive if Britain quit the EU
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1. Which household bills do people   
 think would be impacted?
We asked more than 6,000 UK adults which household bills they thought would be impacted by Britain leaving the 
EU. The results showed three clear areas of concern; the bill most frequently picked as being impacted by a ‘Brexit’ 
- by over three quarters (76 per cent) of respondents - was groceries, closely followed by fuel (gas and petrol) and 
energy (gas and electricity), both of which 72 per cent of people believe would be impacted by the UK leaving the EU.  

Top five household bills that UK adults believe will be impacted by Britain leaving the EU

No. Household bills Percentage of respondants

1 Groceries 76%

2 Fuel (petrol or diesel) 72%

2= Energy (electricity & gas) 72%

3= Mobile phone 23%

3= Water 23%

Which household bills do you think would be impacted by Britain leaving the EU?
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Significant too is the fact that at least one in five think that mobile phone (23 per cent), water (23 per cent) and car 
insurance (21 per cent) bills would be impacted. There is less concern around the effect on broadband and TV costs, 
although a significant minority (18 per cent) believe that home insurance will be impacted.

Mobile phone users may be concerned about the potential for higher bills when using their phones abroad. For mobile users, the 
cost of using phones abroad has been an issue for years, and particularly since the increase in the number of people using smart 
phones, following which data usage has become much more intensive. The European Commission, the executive arm of the EU, 
has introduced various caps on roaming charges since 2007 and on October 2015 the European Parliament voted in favour to end 
roaming charges by June 20171. There is no telling whether people are aware of this or whether it has impacted the decision of the 
6,000 adults polled, as we did not ask the question specifically, but there may be a sense that roaming charges would be affected.

1 https://ec.europa.eu/digital-single-market/roaming 
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1. Which household bills do people   
 think would be impacted?
When asked to what extent they believed that their household bills would be impacted in the event that the 
UK public voted to leave the EU, a majority of 58 per cent thought that they would be affected, as opposed to the 
remaining 42 per cent who thought they wouldn’t change as a result. More than one in ten (13 per cent) believe that 
their bills would be impacted “significantly” in event of a “Brexit”. 

If Britain left the European Union, to what extent do you Percentage 
believe that your household bills would be impacted, 
either positively or negatively? 

My bills would be impacted significantly 13% 

My bills would be impacted slightly 45%

NET: Impacted 58%

My bills wouldn’t be impacted at all 42%

“The responses not only reveal a consensus amongst UK adults that household bills will be 
impacted if we vote to leave, but an impressive appreciation of the flow of goods between the UK 
and the rest of the EU. Being a relatively small island, but with one of the largest populations in 
Europe, we rely on groceries, fuel and energy imports from across the world to reinforce bolster 
our own production of these staples and supply our needs. 

Whilst we know that people think that their bills for these three key items would be impacted, 
it is impossible to say whether this will be positive or negative, and by how much they will be 
affected. What is fairly certain in the minds of our respondents is that if the UK electorate  
votes to leave the EU, the size of their bills will alter as a result.”

Simon McCulloch, Director, comparethemarket.com, said: 
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2. How would Brexit affect my 
 household bills? 
 Personal financial impact perceptions
When asked to what extent they would be financially better off if Britain was in or out of the EU, people, on 
balance, appear to believe that staying in the EU would be the more financially advantageous option. 40 per cent say 
that they would be financially better off staying in the EU, whilst 30 per cent think that they would be better off out. 
The same percentage of people who believe they would be financially better off out of the EU (30 per cent) think that 
there would be “no impact” to their household bills regardless of the outcome of the referendum. 

The number of people who say that they would be “much better off in the EU” (14 per cent) is mirrored by the 
percentage of respondents who think they would be “much better off out of the EU”, indicating that the extreme 
ends of the spectrum are evenly matched.

Financially better off if Britain was in or out of the EU? Percentage 
 
NET: Better off in the EU 40% 

Much better off in the EU 14%

Slightly better off in the EU 26%

NET: Better off out of the EU 30%

Much better off out of the EU 13%

Slightly better off out of the EU 16%

No impact 30%

On balance, to what extent do you think you personally would be 
financially better off if Britain was in or out of the EU?

We wanted to test how important a factor people’s personal finances may be when it comes to voting on 23 June, 
particularly if they were told that certain bills would be more expensive if the UK left the EU. Respondents were asked 
if they were told that holidays, energy and insurance were more likely to be more expensive if Britain left the EU, 
where would this ‘personal financial impact’ rank in terms of key considerations when voting? People were asked to 
benchmark this personal financial impact against four other key considerations: immigration, jobs, wider economic 
considerations and the UK’s sovereignty/political-judicial independence.

The results reveal that if people think - or are told – in advance of the referendum that in the event of a “Brexit” 
household bills would go up, then this “personal financial impact” would be the highest consideration when it 
comes to deciding how to vote. The impact on personal finances would be of greater consideration than jobs and 
immigration – two particularly divisive and emotive issues. However, it is not clear whether this would remain the 
case if people were not told how that their bills would go up in the event of a Brexit. It is safe to assume that if 
people were told that their bills would go down too, that personal financial impact would play a key role in people’s 
decision-making process. 
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2. How would Brexit affect my 
 household bills? 
 Personal financial impact perceptions

Highest consideration Mean 
(1 being highest, 5 being lowest)  
 
1. Personal financial impact 2.88 

2. Jobs 2.94

3. Immigration 3.00

4. Wider economic considerations 3.02

5. The UK’s sovereignty /  3.16 
 political-judicial considerations 

If you were told that holidays, energy and insurance would be likely to be more expensive if 
Britain left the EU, where would this news, which we describe as ‘personal financial impact’, 
rank in terms of key considerations when voting? 

Please rank the below elements on a scale of 1 to 5, where 1 would be the element of highest 
consideration to you when deciding how to vote, a 5 would be of lowest consideration. 

“When we polled UK adults before last year’s general election on how they would likely vote if 
there was to be an “In-Out” referendum, indications were that the results were close and it would 
be poorly represented. 38 per cent believed that they would be “better off” out of the EU, whilst 
35 per cent believe that they would be “worse off”. Only 6 in 10 (62 per cent) would “definitely 
vote” in a referendum.

“Our research one year later appears to suggest that opinion, certainly in relation to people’s 
personal finances, has swung in favour of remaining in the EU. If personal financial impact is such 
an important consideration, it seems that the campaigning battleground ahead of the vote will 
centre on how remaining in the EU or leaving it will hit people’s pockets. The side that wins the 
most over stands to have a significant influence over the outcome.”

Simon McCulloch, comments: 

Personal finance 
impact

Jobs

Immigration

Wider economic
considerations

Sovereignty
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3. People’s current feelings about 
 the referendum and household bills
The research shows clearly that if people were told that household bills would rise if Britain left the EU then it would 
impact their voting decision. However it is apparent that neither side has made much of an impression in regards to 
the likely impact of a “Brexit” – either positive or negative – or indeed the financial benefits of staying in the EU. 

It seems that both the “Leave” and “Stay” camps have a major communications challenge to overcome if they are 
to impress their arguments on the electorate ahead of the vote on 23 June. We asked respondents which side of the 
referendum campaign do they think has communicated most effectively the financial benefits to households in 
their arguments? The answer was pretty damning. Nearly three quarters of adults (73 per cent) said that “neither 
side has communicated effectively the financial benefits to households in their arguments”.  
The remaining 30 per cent is evenly split between both camps, with 14 per cent believing the “staying in” campaign 
had better voiced the benefits to households and 13 per cent saying that the “leave” campaign had been more 
convincing in this regard to date.

Campaigns are currently running on both sides of the debate, some to promote staying in the 
EU (the ‘staying in’ campaigns), and some to promote leaving the EU (the ‘leave’ campaigns). 

Which side of the referendum campaign do you think has communicated most effectively the 
financial benefits to households in their arguments?

Which side (“staying in” or “leaving” has better Percentage 
communicated the financial benefits?  
 
Neither side has communicated effectively the 73% 
financial benefits to households in their arguments  

The “staying in” campaigns have communicated 14% 
most effectively the financial benefits to households 
in their arguments 

The “leave” campaigns have communicated most 13% 
effectively the financial benefits to households in 
their arguments 

In this context it is understandable that, at present, personal financial considerations are not playing as big a part as 
one would think in influencing people’s decision. However, personal financial considerations are still going to play 
a significant factor in determining the outcome. We asked consumers to what extent they would be taking into 
account any impact on their personal finances when they vote. 

Almost half of respondents (46 per cent) believe that personal finances will either be taken into account “a great 
deal” (14 per cent) or “a fair amount” (32 per cent). 34 per cent said “not much” and only 15 per cent said “not at 
all”. So in spite of the supposed failure of both campaign camps to communicate the impact on people’s household 
bills depending on their votes, 80 per cent will take their personal finances into account when voting.
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3. People’s current feelings about 
 the referendum and household bills

To what extent will you be taking into account any impact on your personal finances when you 
make a decision on how to vote in the in-out EU referendum on 23 June?

European holidays are hugely popular for UK tourists – according to Europa, four out of the top five holiday 
destinations for Britons are in continental Europe2 (Spain, France, Italy and Germany) with hundreds of millions of 
pounds being spend each year on holidays abroad within the EU. With this in mind, we asked the respondents to 
imagine that they were told that holidays in Europe would be more expensive if Britain left the EU, and then asked 
them to what extent would this make you any more likely to vote to stay in or leave the EU. More than three 
out of five adults (62 per cent) said that this would have “no impact on my decision”. Having said that, a fairly large 
minority of individuals (30 per cent) were of the view that if they were told that holidays in Europe would be more 
expensive they would be “more likely to vote to stay in the EU”.

“With claims and counter-claims already coming thick and fast around the economic “facts” of 
the UK’s relationship with the EU – something that will intensify significantly over the coming 
weeks in the run up to the vote – it seems that voters are fairly unimpressed about the current 
efforts made by campaign groups to tell them how voting one way or the other will hit their 
wallets. This is absolutely key to voters – it always has been and always will be – and yet neither 
side appears to have succeeded in winning people over. I expect all campaigning groups to focus 
on this, as the prize is the potential to really swing public opinion.”

Simon McCulloch, comments: 

2 http://ec.europa.eu/eurostat/statistics-explained/index.php/File:Trips_of_residents_of_Northern_European_countries_-_Domestic,_outbound_and_top_5_outbound_  
 destinations,_2013.png 

To what extent will personal finances impact your Percentage 
voting decision?  
 
Not much 34% 

A fair amount 32%

Not at all 15%

A great deal 14%

N/A – I don’t plan on voting in the EU referendum 5%



part of the11

4. Energy – are people worried about 
 bills and supply?
One aspect regularly debated is the UK’s gas and electricity supply and its energy security. Since the turn of the 
century, Britain has produced less of its own energy, and has been importing more and more gas and electricity 
from Europe and beyond. Some people argue that this reliance on energy imports means that the supply may be 
threatened if Britain leaves the EU. Other people are of the view that leaving the EU would not necessarily mean 
breaking the UK’s existing gas and power connections with EU states, and supply wouldn’t necessarily be  
affected at all. 

We put this debate to the public in our large poll and asked them, with these various arguments in mind, how much 
would they say that they are worried or not worried about the supply of Britain’s energy if we left the EU. The 
results were pretty startling. Although the biggest share of opinion can be attributed to the “not worried” camp, 
garnering 60 per cent of the vote, a substantial 40 per cent of respondents said that they were “worried” about 
Britain’s energy supply – suggesting a degree of concern that has until now not really been reported on.

To what extent would you say you were personally worried or not worried 
about the supply of Britain’s energy if we left the EU?

Energy prices and the high cost of energy is a subject rarely out of the news agenda. It is a topic that most people 
have strong views about and the Government, in conjunction with an energy market investigation being undertaken 
by the Competition and Markets Authority (CMA), has made firm commitments to tackle the soaring price of energy 
by helping consumers make more informed choices and switch provider regularly. 

Energy is an important subject to practically all UK households, so we also asked consumers to comment on a 
hypothetical scenario in which they were told that the cost of energy would rise in the event that Britain left the EU. 
We asked them to what extent would this make them any more likely to vote to stay in or leave the EU. 

Would you be worried or not worried about Percentage 
Britain’s energy supply if we left the EU?   
 
NET: Not worried 60% 

Not very worried 43%

Not at all worried 17%

NET: Worried 40%

Fairly worried 32%

Very worried 8%
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4. Energy – are people worried about 
 bills and supply?
Similar to other hypothetical questions around bills rising in the event of a Brexit, the largest proportion of 
respondents said that it would have “no impact on my decision”, with 49 per cent saying so in this instance.  
However, following close behind are the people who said that energy bills being more expensive would make them 
“more likely to vote to stay” in the EU, with 43 per cent taking this stance. Only eight per cent would be  
“more likely to vote to leave” the EU. 

Imagine you were told that the cost of energy would rise in the event that Britain left the EU. 
To what extent would this make you any more likely to vote to stay in or leave the EU?

If you were told the cost of energy would rise if we  Percentage 
left the EU, would this make you more or less likely  
to vote to stay in or leave the EU?    
 
No impact on my decision 49% 

NET: More likely to vote to stay in the EU 43%

A lot more likely to vote to stay in the EU 27%

A little more likely to vote to stay in the EU 16%

NET: More likely to vote to leave the EU 8%

A lot more likely to vote to leave the EU 4%

A little more likely to vote to leave the EU 4%

“To some extent, given the size of the UK population and its economy, along with the political 
and commercial weight to make advantageous deals that this carries with it, it was surprising 
that there were so many people evidently worried about the issue of energy security. 
It is tempting to suggest that this is a bigger issue than the EU referendum, and is more of a 
concern about the UK power sector and our dependency on imports. 

The large minority of people who said that they would be more likely to vote to stay in the EU 
if they were told their bills would rise in the event of a “Brexit” speaks to the power that the 
narrative of soaring energy prices retains in the minds of the population. It seems that to some 
people, any negative impact on energy prices is a reason for concern – not an unreasonable 
position given the cost of fuel for households. However, the impact of leaving the EU on energy 
prices in the UK remains very unclear, so it seems unlikely to be a vote changing issue.”

Simon McCulloch, adds: 
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5. Will insurance premiums be affected?

A number of insurers operating in the UK are headquartered in continental Europe, including the likes of Allianz, 
AXA and Zurich. With this in mind, we wanted to discover whether people thought that home, motor and travel 
insurance premiums – a big component of overall annual household bill spend – would be impacted if  
Britain left the EU? 

As one might expect, a slight majority (53 per cent) were of the view that there would be “no impact” on insurance 
premiums. The consensus is therefore that the outcome of the referendum won’t affect insurance costs. However, 
a significant minority of 42 per cent believe that insurance premiums “would go up” in the event of a “Brexit”, with 
nearly one in ten (9 per cent) saying that they would go up “significantly”. Only 4 per cent think that premiums would 
fall in the event of a “Brexit”.

To what extent do you think that your home, motor and travel 
insurance would be impacted if Britain left the EU, if at all?

Would insurance premiums be impacted if the Percentage 
UK left the EU?     
 
No impact 53% 

NET: Would go up 42%

Insurance premiums would probably go up significantly 9%

Insurance premiums would probably go up slightly 33%

NET: Would fall 4%

Insurance premiums would probably fall significantly 1%

Insurance premiums would probably fall slightly 3%

We also quizzed the 6,000 adults using a hypothetical scenario designed to gauge how much of an impact increased 
insurance premiums would have on their voting decision. We asked them if they were told that their insurance 
premiums would up if Britain left the EU, to what extent would this make them more or less likely to  
vote to stay in or leave. 

The results illustrate a fairly strong degree of apathy, with 58 per cent saying that this would have “no impact on 
[their] decision”. However, of the remaining responses, a significant proportion – almost a third (31 per cent) said 
that if they were told that insurance premiums would go up in the event of a “Brexit” then they would be “more 
likely to vote to stay in the EU”. 
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5. Will insurance premiums be affected?

Perhaps rather strangely given the nature of the question, 11 per cent opined that they would be “more likely to vote 
to leave the EU” in this scenario, which indicates perhaps a degree of skepticism from amongst the electorate were a 
claim of this nature to be made. It also suggests of course that not everyone is concerned about the cost of insurance.

Imagine you were told that your insurance premiums would go up in the event that Britain left 
the EU. To what extent would this make you any more likely to vote to stay in or leave the EU?

If you were told insurance premiums would go up Percentage 
in the event that Britain left the EU, to what extent 
would this make you more likely to vote to stay in 
or leave the EU?    
 
No impact on my decision 58% 

NET: More likely to vote to stay in the EU 31%

A lot more likely to vote to stay in the EU 10%

A little more likely to vote to stay in the EU 21%

NET: More likely to vote to leave the EU 11%

A lot more likely to vote to leave the EU 6%

A little more likely to vote to leave the EU 4%

N/A – I don’t plan on voting in the EU referendum 1%

“It is extremely hard to say either way how Britain leaving the EU would impact insurance 
premiums and this is reflected in the responses. Whilst any data around the likely impact on the 
cost of insurance is perhaps not going to be a game-changer for either campaign side, insurance 
does make up a substantial part of a household’s annual spend and people want to ensure that 
they are getting the best deals at the best possible prices. 

With the average cheapest comprehensive motor insurance premium standing at around £5503  
and Insurance Premium Tax having been hiked twice in the last six months, people won’t  
want to see any further increase to their bills.”

Simon McCulloch, adds: 

3 From comparethemarket.com’s March 2016 edition of its Premium Drivers motor insurance report. 



The findings are based on an independent survey, conducted by Populus, the research house, of 6,165 UK adults. 
The poll was undertaken between 22 and 31 March 2016.

This research is strictly neutral and not arguing in favour of either outcome in the forthcoming referendum, nor 
promoting any campaign group. 

comparethemarket.com is not affiliated with any political party and has not donated any funds to any group 
associated with campaigning ahead of the EU referendum on 23 June 2016.
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