The Issue
of Inertia
A comparethemarket.com,
supported by The University of Sheffield,
report on the issue of inertia across the UK

#wheresyourheadat?

supported by

Inertia:
what is this modern day issue?
We all have some things that we don’t seem to get around to doing and habits we
don’t seem able to quit, even though we want to. In other words, we have ‘inertia’
when it comes to these tasks.
Inertia effects us all in different ways,
whether you know you should be going
to the gym more often, swapping your
burger for a salad or just changing the
light bulb in the hall.

Modern life offers up all sorts of reasons
for inertia. We are bombarded with an
overwhelming choice of deals and offers
that often makes it easier simply not to
choose at all.

It’s not that we don’t know that we will
benefit from getting these little jobs
done, but relaxing in front of the telly or
indulging in a mid-week pint is a much
more tempting prospect.

Do you stay with the same mobile phone
provider even though you could get a
better deal if you switched?

Our ‘to-do’ lists tick over week after
week when our working hours leave us
feeling too exhausted to tackle
an easy task.

Once these small jobs start to add up,
they can become even harder to face.

How about that gym membership
or online TV contract you have been
meaning to cancel?

So what’s the problem?
We exist in a world where the cost of
living seems to be endlessly increasing
and pay packets can often not keep up
with the pace.
If you were to put on your economic
theory hat (we all have one knocking
about somewhere), you would think that
this is the time we should all be seeking
out the best deals possible. Instead, it
seems, the widespread issue of inertia
has found its way into our finances too.

No matter how simple it has become in
the digital age, consumers are missing
out on the best deals on household bills.
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In actual fact, inertia is costing the
country – that means you and me £7.6bn a year.

Inertia towards managing our finances is costing us £7.6 billion
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Introducing The Institute of Inertia

In order to find out more about how
our behaviour is affecting our finances,
The University of Sheffield and
comparethemarket.com have teamed
up to create The Institute of Inertia – a
set of experts and academics working
together to understand why we often
don’t take quick, easy steps to make our
finances healthier.

Understanding our behaviour in more
detail is the first step to getting to grips
with the problem of inertia, followed by
identifying the strategies that can help
us to make changes.
The long-term aim is to save us all time,
money, stress and bother.

Leading the way is The University of
Sheffield’s Dr Thomas Webb, whose
specialty is understanding how people
achieve their goals (and why, so often,
they don’t). We will look at just how
people manage our finances, delving
deep into the exact reasons that end up
losing us money.

To find out more on The Institute of Inertia visit instituteofinertia.org

“The fact that people could save money is widely documented,
but we know less about what causes people to spend more than they need to.
We suspect that one reason could be ‘psychological inertia’ – this is the idea
that people can be resistant to change and so keep doing things
(or not doing things) even if they are not in their best interests.
One of the most significant challenges facing science and society is how
to promote lasting changes in people’s behaviour.
The Institute of Inertia will investigate this idea – and other possible reasons
for inertia - across a number of areas affecting peoples’ finances.”
Dr. Thomas Webb, Social Psychologist at The University of Sheffield

“We have identified that consumers face real issues when it comes to managing their finances.
By setting up the Institute of Inertia, in partnership with The University of Sheffield,
we hope to gain a better understanding as to why people behave in
such a way when it comes to their finances.”
Paul Galligan, Managing Director of comparethemarket.com
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How inertia is contributing to financial
hardship across the UK
Our latest research has revealed the extent to which inertia is contributing to the
country being time, health and money poor. It highlights how common it is to avoid
monitoring our finances, incomings and outgoings, in order to feel better in the
short-term, even when it creates long-term damage.

Budgeting and saving can be difficult
The cost of living is having a noticeable impact on the nation’s households, regardless of the different financial products, services
and advice available out there. Budgeting and saving is an expense many of us don’t feel we can afford.
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21%

Only 30% of people have a budget they are
‘good at sticking to’

Trying to save for more than one thing at a
time is a struggle for most with just 21% of
people saying they are ‘good at this’
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People feel the burden falls to them, rather than the suppliers, to seek out
the best deals. Only 31% of people felt that suppliers should be
‘forced to put everyone on their lowest tariff ’
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People aren’t comfortable with
switching suppliers
Despite the huge number of adverts and deals offered to switch suppliers, it doesn’t
seem to cross our minds to do it. Shopping around for the best deal, and leaving a
company when they aren’t providing it, still doesn’t feel like a normal thing to do.

27%
Over a quarter of people (27%)
have ‘never even considered’
switching their current account

53%

66%

People just aren’t switching.
53% admit they’ve NEVER
switched a household utility bill,
other than when first moving
into a property

In the last five years, people
are more likely to have changed
their hairstyle (52%), favourite
supermarket (50%) or even
favourite tipple (66%) than their
current account (just 26%)

A realisation of ‘over spending’ is the biggest factor that prompts switching.

Women are more averse to moving suppliers to get
better deals than men
For some reason, women are far less likely than their male counterparts to try and find themselves a better deal with their
finances. While loyalty is an admirable quality, we think it should be rewarded with better deals, not so-so offers.

31%
31% of women, compared
to 22% of men, say they
have ‘never considered’
switching bank account
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37%

37% of men,
compared to 29%
of women, say they
‘always shop around
for the best deals on
their household bills
and suppliers’

12% of Men,
compared with just
5% of women, are
currently ‘thinking
about switching
accounts’

12%

Finances are a serious concern for many,
yet searching for savings on household
expenditure is still difficult
Whilst we are a nation that tends to worry, we don’t appear to be as good at taking
action. If we are aware of the problems, we need to get better at
working towards the solutions.
Almost a quarter (24%) ‘worry’
about their household bills at least
once a week, and more than a third
(40%) ‘worry’ about their household
finances at least once a month

Only a third (33%) of
us ‘shop around for
the best deals’

More than one in five say
it’s been at least a year since
they researched savings on
their household bills
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more than

1 in 5

33%

40%

Knowledge of potential savings is low
across the country
While there are certainly a great deal of offers and services out there, the word isn’t
being spread about the cost savings we could all be benefiting from.

Only 1% of people
felt they would be able to
save over a thousand
pounds on their household
finances despite figures
for CTM proving
5 million people
could achieve this
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Understanding our behaviour
To help us understand what we have to overcome in order to fight inertia, Dr Webb
has worked with comparethemarket.com to explain four main types of behaviours
that people exhibit towards how we manage our finances.
Don’t be surprised if you see yourself in one of these
behaviour types when it comes to money matters:
Head in the clouds
Exactly as you would expect, this means you don’t tend to
spend much time thinking about your household bills.
When life is so incredibly busy, it seems simpler to plan
your finances day-to-day
or month-to-month.
That’s not because you
don’t want to get on top
of it, but you have so
many other priorities that
you are easily distracted.

Head in the sand
Having your head in the sand is often likened to being
a bit like an ostrich.
You probably know you need
to tackle your finances, but
you need some help making
that first step.
For example, changing your
home’s energy supplier could
help you save money, but
devoting the time and energy
to working out the best deal
feels too difficult right now.

Heart over head

Head in the game
Those with their ‘head in the
game’ are often fully
switched on when it comes
to making savings.
Making sure you get the best
deals out there is likely to
motivate you and drive
rewarding actions.
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If your heart rules your
head, it means that your
emotions, rather than
your practical side often
lead you.
You often have good
intentions and will try to
set goals and priorities,
but the temptation to just
do what ever will make
you feel happy can get in the way.
You know that you should be putting money aside,
but you would much rather spend it on the things
you love doing. It is only with the arrival of your
credit card bill each month that the worry hits
home.

The Institute of Inertia – Finding out
why we don’t take action when it
comes to our finances
Dr Webb will lead the research over
the next twelve months and will share
his findings with a panel of consumer
champions, charities and financial
behavioural experts who will develop
potential solutions for tackling inertia
and find ways for us to become
financially fitter.

Following each round of research Dr
Webb will discuss his findings with the
Institute of Inertia Panel who will make
recommendations for how the insights
can translate into tangible ideas that
will help people overcome their
financial inertia.

Comparethemarket.com will then look
to turn these recommendations into
reality by developing campaigns to help
people save time and money.

Further information
The insights, recommendations and findings of the Institute of Inertia will be shared on its website
instituteofinertia.org and will work with comparethemarket.com to put these into practice with relevant partners

Research methodology
All figures, unless otherwise stated, are from YouGov Plc. Total sample size was 2052 adults, of which 1565 were homeowners/
renters who were responsible for household bills.
Fieldwork was undertaken between 3rd - 4th September 2015. The survey was carried out online.
The figures have been weighted and are representative of all GB adults (aged 18+).

instituteofinertia.org
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